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ABSTRACT 

Design bazaars are organizations consisting of designers, artists, craftsmen, manufacturers 
and entrepreneurs. Many product groups exist in these organizations, including materials 
such as paper, textile, ceramic, metal, wood and glass. Majority of the products, which can 
be decoration items, souvenirs, desktop objects, notebooks, bags and jewelry are handmade. 
Design markets have been determined as the study area in terms of the product diversity, 
material diversity and the opportunity they provide to bring the participants from different 
disciplines together. The aim of this study is to make a comparative evaluation of the 
development processes of the design market products with conventional product 
development processes. The study consists of scanning and screening at the level of 
descriptive research regarding design bazaars and has been limited to the province of 
Ankara. Literature research has been carried out with the focus on definitions of design 
concept, factors affecting design, product design and new product development process. The 
preliminary research including observations and interviews has shaped the field research 
together with the literature research. Twenty-five participants were interviewed and a 
questionnaire consisting of various types of questions was conducted. The frequency and 
descriptive analyses of the collected data were made and results were obtained regarding the 
design market participants, product groups, product development processes and organization 
operation. 
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